SHIVAYONIC INVITES | SHIVAYONIC MUSIC

HOSPITALITY, DINING & NIGHTLIFE

Venue films, event promotions and footfall campaigns

A fast commercial brief for restaurants, cafes, bars, clubs, lounges, hotels, resorts and venues - designed around bookings, walk-ins, event
sales and repeat visits.

} QUICK START

Fill this page first. Tick what applies. For any creative choice, you may write PLEASE RECOMMEND.

Owner / manager / marketing contact [REQUIRED] WhatsApp / mobile [REQUIRED] Email

City / country [REQUIRED] Preferred contact: WhatsApp / call / email Best time to contact

Project / working title [REQUIRED] First draft needed by [REQUIRED] Final delivery needed by [REQUIRED]
Outlet / venue name [REQUIRED] Group / parent brand Website / social handle

Business type [REQUIRED]

D Restaurant D Cafe I:l Bar I:l Lounge
|:| Nightclub |:| Rooftop I:l Hotel I:l Resort

D Banquet / event venue D Bakery / dessert I:l Cloud kitchen I:l Delivery brand
|:| Food festival |:| Pop-up I:l Membership club I:l Other

Campaign / content need [REQUIRED]

[ ] Venue brand film Food / drink reel Event night promo

|:| DJ / artist announcement Opening / relaunch New menu / chef story

Brunch / happy hour Weekend / ladies night Festival / seasonal offer

Stay / dining package Wedding / banquet promotion Membership campaign

Delivery / takeaway campaign Jingle / sonic logo Social content pack

Oooood
Oogood

L]
0
L]
0

Monthly campaign plan Influencer / creator cut Please recommend

Main business goal [REQUIRED]

D Table bookings
|:| Guest list

Walk-ins / footfall Event tickets

Delivery orders Hotel / stay bookings

[] Banquet leads Memberships Brand awareness

Oodgno
oo

|:| Repeat visits New audience Premium positioning

Campaign / event start [REQUIRED] Final asset needed by [REQUIRED] Approx. budget / write RECOMMEND
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HOSPITALITY & NIGHTLIFE

2. Outlet, Offer, Event & Audience

SHIVAYONIC INVITES

Exact prices, timings, entry rules and booking details must be approved before they appear in public content.

} OUTLET FACTS

Full outlet address, landmark, map link and branch / floor [REQUIRED]

Opening days / hours [REQUIRED] Reservation / booking link Booking phone / WhatsApp [REQUIRED]

Cuisine / experience [REQUIRED] Average price / positioning Capacity / seating zones

Signature experience / USP: why should guests choose this venue? [REQUIRED]

} OFFER OR EVENT

Event / offer name Date + day Doors / start / end time
Offer / cover charge / minimum spend Validity / booking deadline Promo code
Artist / DJ / performer - exact billing Genre / performance Age / entry restriction

Guest list, table packages, dress code, last entry, ID, parking / valet and safety notes

Exact offer inclusions, exclusions, taxes and terms to display

| AUDIENCE

Primary guest: age range, location / catchment, interests, occasion and spending context [REQUIRED]
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HOSPITALITY & NIGHTLIFE

2. Outlet, Offer, Event & Audience - Continued

SHIVAYONIC INVITES

Priority audience

D Couples |:| Families I:l Young professionals
|:| Students |:| Corporate groups I:l Tourists

D Luxury diners |:| Party / nightlife I:l Wedding buyers
|:| Local community |:| Food enthusiasts I:l Hotel guests

Desired action after viewing [REQUIRED]

NEXT | 3. EXPERIENCE, FOOD, LOOK & SOUND

Hospitality content must feel tempting yet truthful. Identify the real hero dishes, spaces, lighting, service and music that guests will actually
experience.

| EXPERIENCE AND VISUAL IDENTITY
Vibe
D Fine dining D Modern luxury I:l Night luxe I:l High-energy
|:| Romantic |:| Family-friendly I:l Rooftop / skyline I:l Coastal / resort
D Heritage D Art-led D Minimal D Rustic
|:| Youthful |:| Live music I:l Late-night I:l Please recommend
Brand / decor colours Lighting mood Colours / visuals to avoid

Hero venue spaces, architectural details and guest journey to feature

| FOOD AND BEVERAGE TRUTH LOCK

Hero dishes / drinks - exact menu names, ingredients, prices and available dates

Cuisine / plating direction Chef / mixologist to feature Dietary / allergen notes

Capture approach [REQUIRED]

|:| Real food / drinks only I:l Styled real product

D Existing approved photography I:l Al concept visuals - clearly non-menu
|:| Kitchen / behind-scenes I:l Chef / team portraits

D Guest lifestyle I:l Venue empty / pristine

Do not imply that Al concept imagery is an exact menu item or guest experience unless the visual is verified against the real offering.
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HOSPITALITY & NIGHTLIFE

3. Experience, Food, Look & Sound - Continued

SHIVAYONIC INVITES

| PEOPLE, WARDROBE AND SHOOT ACCESS

Staff uniforms, guest/talent profile, permitted faces and consent status

Best shoot date / time Operational blackout / restrictions On-site coordinator

Must-have shots and anything cameras must not show

' MUSIC, JINGLE AND VOICE

Audio direction

|:| Original jingle |:| Sonic logo I:l Venue anthem

D DJ / dance energy |:| Elegant score I:l Acoustic / live

|:| Voiceover |:| Audio ad I:l Supplied licensed track

D Ambient sound-led |:| Instrumental only I:l Please recommend

Music genre / BPM feel Language / voice style Brand / artist pronunciation

Exact tagline, offer line, lyric hook or call-to-action
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HOSPITALITY & NIGHTLIFE

4. Media, Delivery, Assets & Approval

SHIVAYONIC INVITES

Choose the publishing family, campaign window and approval contact. We will adapt composition for each platform rather than blindly crop
one master.

| DURATION AND VERSIONS

Primary duration [REQUIRED]

D 6 sec |:| 10 sec D 15 sec
|:| 30 sec |:| 45 sec |:| 60 sec
D 90 sec |:| 2-3 min D Custom

Exact/custom duration Number of main films/audio pieces Number of short cut-downs

Aspect ratio / placement [REQUIRED]

|:| 9:16 vertical I:l 16:9 landscape

|:| 1:1 square |:| 4:5 feed

[] 2.39:1 cinematic [] LED/ custom screen
|:| Audio only |:| Please recommend

Where it will be used [REQUIRED]

|:| WhatsApp |:| Instagram Reel I:l Instagram Story

D Instagram Feed |:| YouTube / Shorts I:l Facebook

|:| Website |:| Email I:l Venue / stage screens
D Cinema / broadcast |:| Internal presentation I:l Other

Distribution

|:| Organic posts I:l Paid social ads

[] YouTube ads [] Display/OTT

|:| Influencer / creator use I:l In-venue only

D Sales team sharing I:l Please recommend

Useful alternate versions

|:| Textless / clean |:| Captioned |:| No-caption

D Alternate language |:| Instrumental D A cappella

|:| Voiceover-up |:| Music-up |:| Thumbnail / poster
D Audio-only cut |:| 15-sec cut D 6-sec bumper
Languages / scripts required Caption / subtitle language Custom screen size / specification

} PUBLISHING PLAN

Campaign start / end [REQUIRED] Posting cadence / quantity Paid-media budget / partner

Target city / radius Daypart / booking window Tracking / promo code / reservation source
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HOSPITALITY & NIGHTLIFE

4. Media, Delivery, Assets & Approval - Continued

SHIVAYONIC INVITES

Success measure

D Reservations |:| Walk-ins I:l Ticket sales

|:| Guest-list signups |:| Delivery orders I:l Banquet leads
D Membership enquiries |:| Reach / views I:l Saves / shares
|:| Profile visits |:| Repeat bookings I:l Average spend

} ASSETS TO SHARE

Tick available items. Upload only the best approved files; label exact names and versions.

Available assets

|:| Logo / brand kit Exact approved copy Photos / face references

D Existing videos / raw footage Music / audio / voice Venue / location references

Product / menu images Fonts / artwork Reference links / mood board

Schedule / programme Map / booking / registration links Past approved work

Current menu / price list Offer T&Cs Artist / DJ press kit

Ooood
ooood

0
0
0
D Food and alcohol approvals

Asset link / shared-folder link and access notes

Exact filenames or items that are the sole identity / logo / copy authority

| RIGHTS, CONSENT AND FACTUAL ACCURACY

Permission status [REQUIRED]

|:| I own the submitted assets |:| I have written permission I:l Permission is being obtained
D Studio-created originals only |:| People / performers consented I:l Minors have guardian consent
|:| Logos / trademarks cleared |:| Music / stock licenses cleared I:l Claims / prices legally approved
D Usage territory and term confirmed |:| No third-party material I:l Need rights guidance

Restrictions: where, how long or by whom the work may be used

| APPROVAL ROUTE

Final decision-maker [REQUIRED] Outlet / operations reviewer Brand / legal reviewer

Anything else: seasonal constraints, licenses, exclusivity, competitor boundaries or guest sensitivities
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HOSPITALITY & NIGHTLIFE

4. Media, Delivery, Assets & Approval - Continued

SHIVAYONIC INVITES

} CLIENT CONFIRMATION

Please check factual spellings, timings, permissions and the chosen scope before signing.

| confirm: [REQUIRED]

|:| Names, dates, timings, venues, links and supplied copy are accurate. I:l I own or have permission to supply and use all submitted assets.

|:| No unlicensed music, celebrity imitation or unauthorized marks are |:| Major changes after creative lock may affect quotation and delivery time.
requested.

|:| Final public release will occur only after my proof-check and approval. |:| This intake brief is not a substitute for a separate contract or rights release.

Authorized client / representative [REQUIRED] Designation / relationship Date [REQUIRED] Place

Typed name / signature acknowledgement [REQUIRED]

Privacy: Please do not submit passwords, payment-card details or identity documents in this form. Share sensitive files only through the studio's approved channel.

| STUDIO USE ONLY

Job ID Received on Creative lead Quotation / package

Status First follow-up Asset folder / reference
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