SHIVAYONIC INVITES | SHIVAYONIC MUSIC

CORPORATE, LAUNCH, EXHIBITION & SPORTS

Brand films, campaigns, events, jingles and anthems

A strategic brief for brands, corporate films, launches, exhibitions, sports, fashion, events, ads, jingles and anthems - from one hero asset to a
complete campaign.

} QUICK START

Fill this page first. Tick what applies. For any creative choice, you may write PLEASE RECOMMEND.

Client / project lead [REQUIRED] WhatsApp / mobile [REQUIRED] Email

City / country [REQUIRED] Preferred contact: WhatsApp / call / email Best time to contact

Project / working title [REQUIRED] First draft needed by [REQUIRED] Final delivery needed by [REQUIRED]
Company / organization - legal name [REQUIRED] Brand / product name [REQUIRED] Website / social handle

Project category [REQUIRED]

D Corporate / brand film D Product / service launch D Promotional ad campaign D Social content campaign

|:| Exhibition / trade show |:| Conference / seminar I:l Sports / team / tournament I:l Fashion / runway / collection
D Real estate / property D Recruitment / employer brand D CSR / nonprofit D Internal event / town hall
|:| Awards / recognition |:| Explainer / training I:l Investor / pitch content I:l Other

What should we create? [REQUIRED]

D Hero launch film Brand story film Product / service ad

Campaign teaser / countdown Social reels / shorts Event invitation

Original jingle / sonic logo Brand / team anthem Voiceover / audio ad

Product demo / explainer Stage opener / logo reveal Booth / LED loop

Team / player reveal Match-day hype film Interviews / testimonials

Oooood
Oogood

Highlights / recap Poster / key art / thumbnail Complete multi-format campaign

oooggg

Please recommend

Primary objective [REQUIRED]

|:| Awareness |:| Launch |:| Leads

D Sales |:| Registration D Footfall

|:| App / website traffic |:| Recruitment |:| Education

D Internal engagement |:| Sponsor value D Community impact

Approx. production budget / write RECOMMEND Campaign / event date Public release date [REQUIRED]
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CORPORATE & CAMPAIGN

2. Strategy, Audience & Message

SHIVAYONIC INVITES

Clear objectives, audience, message and call-to-action make the creative measurable and commercially useful.

| BRAND AND OFFER

In one sentence, what does the brand / product / organization do? [REQUIRED]

Industry / category [REQUIRED] Market / territory [REQUIRED] Launch / campaign dates

Product, service, event or offer being promoted [REQUIRED]

Price / offer validity, if public Landing page / booking link Promo code

| AUDIENCE

Primary audience: who they are, location, age range / role, needs and purchase context [REQUIRED]

Secondary audience / stakeholders / internal audience

Current perception Desired perception [REQUIRED]

| MESSAGE AND RESPONSE

One key message the viewer must remember [REQUIRED]

Three proof points / benefits / reasons to believe

Primary call-to-action [REQUIRED] Exact URL / phone / QR destination Offer deadline
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CORPORATE & CAMPAIGN

2. Strategy, Audience & Message - Continued

SHIVAYONIC INVITES

How success will be measured

D Reach / views |:| Video completion D Engagement
|:| Website visits |:| Leads I:l Registrations
D Conversions / sales |:| Footfall D Bookings

|:| Downloads |:| Sponsor exposure I:l Internal adoption

Targets / baseline / tracking notes

Mandatory claims, disclaimers, legal copy or facts requiring approval

Competitors, category conventions or examples to learn from - and what to avoid copying

NEXT | 3. EVENT, EXHIBITION, SPORTS & FASHION DETAILS

Complete only the panels relevant to your job. These fields protect operational accuracy and screen playback requirements.

} EVENT/ CONFERENCE / LAUNCH

Official event name Date + day Time + time zone

Venue, full address, map link, online link and access instructions

Expected attendance / audience Registration link + deadline Dress / entry / security

Hosts, speakers, guests of honour, VIPs - exact names, titles and display order

Programme / agenda / reveal moment / key stage cue

§ EXHIBITION / TRADE SHOW

Exhibition + hall / stall no. Booth dimensions / zones Visitor action / lead capture
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CORPORATE & CAMPAIGN

3. Event, Exhibition, Sports & Fashion Details - Continued

SHIVAYONIC INVITES

Screen count / dimensions / orientation Loop length / sound allowed Sponsor / partner hierarchy

} SPORTS / ESPORTS

Sport / league / tournament Teams / players - exact names Match / season dates

Team identity, colours, chants, rivalry boundaries, sponsor marks and footage rights

Sports assets

D Team anthem Player reveal
|:| Fixture promo
D Sponsor reel

|:| Scoreboard / LED loop

Match-day hype
Highlights / recap

oooo

Fan chant / audio sting

} FASHION / RETAIL / COLLECTION

Designer / label / collection Season / drop / SKU focus Show / sale date

Garment / product details, models or talent, runway / store environment and styling rules
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CORPORATE & CAMPAIGN

4. Creative, Brand & Production Direction

SHIVAYONIC INVITES

Supply the brand guardrails; our studio will convert them into a consistent visual, musical and campaign system.

} BRAND IDENTITY

Brand personality in 3-5 words [REQUIRED] Approved brand colours Forbidden colours / treatments

Logo use, clear space, fonts, tagline and brand-guideline notes

Tone

D Premium D Authoritative I:l Innovative I:l Human

|:| Bold |:| Trustworthy I:l Youthful I:l Technical

D Inspirational D High-energy D Warm D Minimal

|:| Luxury |:| Playful I:l Purpose-led I:l Please recommend

Visual language

D Photoreal cinematic
[] sp/cal

Live-action documentary Product macro Motion graphics

Al-native world Corporate editorial Fashion film

D Sports broadcast energy Architectural Minimal graphic Mixed media

|:| Data-led

ooog
oooo
oooo

Heritage Futuristic Please recommend

} CONTENT AND PRODUCTION

Core story / script idea / campaign concept [REQUIRED]

Must-have scenes / product features Must-avoid topics / claims / imagery [REQUIRED]

People and capture

|:| Employees |:| Founders / leaders I:l Customers

D Models / actors |:| Athletes / players D Speakers / VIPs

|:| Influencers / creators |:| No people I:l Existing footage only
D Al-created characters |:| On-location shoot I:l Studio / product shoot

Talent, wardrobe, product handling, location, schedule and consent notes

' MUSIC, JINGLE, ANTHEM AND VOICE
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SHIVAYONIC INVITES

CORPORATE & CAMPAIGN

4. Creative, Brand & Production Direction - Continued

Audio need

|:| Sonic logo
|:| Original background score

[] original jingle

|:| Team / event anthem
[] Audioad [ supplied licensed music
|:| Multiple language voices |:| Please recommend

Language / accent Voice character

D Brand anthem
I:l Voiceover

D Instrumental only

Music mood / genre / instruments

Exact pronunciation of brand, people, products and technical terms

Tagline, lyric hook, mandatory words and forbidden words

NEXT | 5. MEDIA, DELIVERY, ASSETS & APPROVAL

Lock placements and approvers early so every master, cut-down, caption and screen version is planned correctly.

' DURATION AND VERSIONS

REQUIRED

Primary duration [REQUIRED]

D 6 sec
|:| 30 sec
D 90 sec

Exact/custom duration

|:| 10 sec
|:| 45 sec
|:| 2-3 min

Number of main films/audio pieces

I:l 15 sec
I:l 60 sec
D Custom

Number of short cut-downs

Aspect ratio / placement [REQUIRED]

D 9:16 vertical

|:| 1:1square

D 2.39:1 cinematic

|:| Audio only

Where it will be used [REQUIRED]

D WhatsApp

|:| Instagram Feed
D Website

|:| Cinema / broadcast
Distribution

|:| Organic posts

D YouTube ads

|:| Influencer / creator use

D Sales team sharing
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oooo

Instagram Reel
YouTube / Shorts

Email

Oodgno

Internal presentation

oood

www.shivayonic.com

16:9 landscape
4:5 feed
LED / custom screen

Please recommend

D Instagram Story
|:| Facebook

[] Venue/ stage screens

|:| Other

Paid social ads
Display / OTT
In-venue only

Please recommend
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CORPORATE & CAMPAIGN

5. Media, Delivery, Assets & Approval - Continued

SHIVAYONIC INVITES

Useful alternate versions

D Textless / clean |:| Captioned D No-caption

|:| Alternate language |:| Instrumental I:l A cappella

D Voiceover-up |:| Music-up I:l Thumbnail / poster

|:| Audio-only cut |:| 15-sec cut I:l 6-sec bumper

Languages / scripts required Caption / subtitle language Custom screen size / specification

| CAMPAIGN MEDIA AND MEASUREMENT

Campaign start / end Media budget / buying partner Target locations / radius

Placement specifications, publishing cadence, ad account / agency handoff and tracking requirements

} ASSETS TO SHARE

Tick available items. Upload only the best approved files; label exact names and versions.

Available assets

|:| Logo / brand kit Exact approved copy Photos / face references

[] Existing videos / raw footage Music / audio / voice Venue / location references

Product / menu images Fonts / artwork Reference links / mood board

Schedule / programme Map / booking / registration links Past approved work

Claims substantiation

Oooooo
oogog

Product samples / packaging Sponsor logo kit

L]
0
L]
D Screen playback specification

Asset link / shared-folder link and access notes

Exact filenames or items that are the sole identity / logo / copy authority

} RIGHTS, CONSENT AND FACTUAL ACCURACY

Permission status [REQUIRED]

|:| | own the submitted assets |:| I have written permission |:| Permission is being obtained
D Studio-created originals only |:| People / performers consented D Minors have guardian consent
|:| Logos / trademarks cleared |:| Music / stock licenses cleared |:| Claims / prices legally approved
D Usage territory and term confirmed |:| No third-party material D Need rights guidance

Restrictions: where, how long or by whom the work may be used
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CORPORATE & CAMPAIGN

5. Media, Delivery, Assets & Approval - Continued

SHIVAYONIC INVITES

} APPROVAL AND GOVERNANCE
Final decision-maker [REQUIRED] Brand reviewer Legal / claims reviewer Media / event reviewer
Review stages required Feedback turnaround Purchase order / vendor process

Final notes, dependencies or non-negotiables

| CLIENT CONFIRMATION

Please check factual spellings, timings, permissions and the chosen scope before signing.

| confirm: [REQUIRED]

D Names, dates, timings, venues, links and supplied copy are accurate. I:l | own or have permission to supply and use all submitted assets.

|:| No unlicensed music, celebrity imitation or unauthorized marks are I:l Major changes after creative lock may affect quotation and delivery time.
requested.

|:| Final public release will occur only after my proof-check and approval. I:l This intake brief is not a substitute for a separate contract or rights release.

Authorized client / representative [REQUIRED] Designation / relationship Date [REQUIRED] Place

Typed name / signature acknowledgement [REQUIRED]

Privacy: Please do not submit passwords, payment-card details or identity documents in this form. Share sensitive files only through the studio's approved channel.

} STUDIO USE ONLY

Job ID Received on Creative lead Quotation / package

Status First follow-up Asset folder / reference
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